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“Peptide anytime - improved lip treat +

tint formula”

“Improved” signals its time for an upgrade

Prioritizes visual appeal first

Single hero SKU: this email is entirely

about the new & improved lip treatment.

“A day with Sephora 

- see you in September”

1 2 3

“Golden hour with rhode 

- last sips of Lemontini.”

Excitement over rhode’s collab with

Sephora

 Pictures of Hailey instantly captures

attention

Vibe-first storytelling: this is about

the brand moment, not one

product (rhode launching in

Sephora)

“Last sips” implies the product is

limited and about to disappear.

Vibrant yellow palette grabs attention

immediately in the inbox.

Features model in a yellow bikini,

holding the limited-edition Lemon Lip

Treatment like its a summer accessory
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 “Last call for a sweet treat (x2) - Get 2

Glass Balms for $37 (ends tonight)”

“The wait it over: Glass Balm is back 

- Our bingsoo-inspired favorite is back”

1 2 3

 “Delivers on that bouncy skin promise -

100% saw improved skin barrier

strength”

Strong FOMO language

Focused on Glass Balm as a duo

deal ($37)

Bright, fruit-forward visuals that

reflect Glow Recipe’s fruit-colored

aesthetic

“The wait is over” creates instant

anticipation. Built-in FOMO for

returning fans.

Very pink visuals, hero image

features the Glass Balm inside ice

cream

Entire email is centered on the hero

SKU: Glass Balm.

Results-driven headline paired with

a bold stat (100% saw improved

skin)

Bright pink & fruit-forward, product

is styled with prickly pear fruits and

cactus elements

Single SKU: the Prickly Pear Peptide

Mucin.
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 “Free Summer Essentials Deluxe Trio -

Our gift to you on purchases $50+”

“Ends Tonight: 30% Off Dream Lip Oil

 - Don’t miss out.”

1 2 3

 “The Flavor of the Season 

- It’s officially pink guava summer.”

“Shop Now” CTA is embedded

directly on the hero photo, making

the image instantly shoppable

Focused on 3 summer essentials

(not one hero SKU)

Summer-timed drop, perfectly

aligned with the weather

Strong urgency and FOMO: “Ends

Tonight” & “Don’t miss out” creates

pressure to act quickly.

This is a single-SKU flash sale email:

Dream Lip Oil

Short and sweet, designed to drive

clicks quickly

Value-driven promo — "Free"

instantly grabs attention

Aligned with summer travel season,

beach days, and skin reset routines

Clean & minimal visuals: features a

model lounging on a sun chair

Not promoting a single SKU instead,

focused on bundled minis as a

summer gift incentive.
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“2 my dearest star... that’s u btw :)” “HELLO KITTY IS COMING BACK 

- with NEW hello apple star balm !!”

1 2 3

“WHICH PINK STAR IS UR FAV? - they

look so cute in big pink compacts :)”

Feels like a casual text from a friend:

Relaxed, full of emojis and slang

Bright & bold color palette

Tone: Full Gen Z, informal &

chaotic

When product is mentioned, it’s in

a fun way (“your fave lil star

patches”).

Product launch excitement: “Hello

Kitty is back” 

Hero product is the Hello Apple

Star Balm, a limited-edition product

tied to the Hello Kitty collab

Tone: Loud, fun, and hype-driven.

Speaks directly to the fans and

Starface’s young, Gen Z audience.

Dominated by bright pink colors

Uses lowercase or mixed case,

emojis, and slang to keep it

funny/interesting

Highlights the pink star patch in its

distinct packaging

Tone: Casual, conversational, and

playful
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“If your FYP says buy it... 

Who are we to argue”

“Love at First Swipe - 

Your perfect match”

1 2 3

“Free SPF is leaving the chat - 

Sunscreen freebie ends tonight”

Gen Z references to TikTok’s “For

You Page” (FYP) 

Visual includes UGC-style

images/TikTok screenshots

Focused on two viral products: SOS

Rescue Spray & ShineOn Lip Jelly

“Love at First Swipe” plays on

dating app language

Clean, minimalistic layout with lots

of white space

Focus on concealer and SPF set

(save $6)

Aligns with seasonal changes where

SPF is a must

“Leaving the chat” uses trendy

language to create FOMO

“Sunscreen freebie ends tonight”

adds urgency

Hero visuals spotlight the sunscreen

product

Includes product benefits like

“makeup-friendly,” “lightweight

feel,” and “won’t cause breakouts”



SUMMARY INSIGHTS‌
Tone‌: Gen Z brands use a casual, conversational, & playful tone, full of
TikTok references and emojis to create authentic, relatable connections
with their audience.‌
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Visuals‌:‌ ‌
Bold, bright, and colorful‌
Graphics & stickers: Doodles, sparkles, and GIFs (digital scrapbook‌
‌vibe)‌
Clean vs. maximalist: Some brands lean into minimalism (rhode),‌
‌others embrace controlled chaos (Starface).‌
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SUMMARY INSIGHTS‌
Tactics‌:‌ ‌

Messaging centers on a “lifestyle” rather than just selling products.‌
Scroll-friendly: Short email prioritizes quick comprehension over dense
education.‌
UGC: Viral products or influencer favorites highlighted to boost brand trust‌
Seasonal drops, back-to-school, and collabs timed to maximize buzz‌
Responsiveness to TikTok trends or viral social media moments‌



IMPLEMENTION‌ ‌
IDEAS‌

Subject Lines‌:‌ ‌
Incorporate trending references that resonate with Gen Z‌ ‌
Use playful, casual, and relatable language‌

Visuals‌:‌
Paradiso color palette paired with images showcasing the product as part of a‌
‌moment “beach vibes & golden hour glow”‌
Use bold fonts: CTAs should pop and be easy to find‌
Use playful accents like stickers, sparkles, doodles‌
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